Rain for Rent
CASE STUDY

Elevation Marketing leverages real-time strategies
to publicize disaster recovery efforts of leading
temporary liquid handling solutions provider.
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BACKGROUND

Rain for Rent
Mobilizes for
Disaster Recovery
as Superstorm
Sandy Ravages
the Tri-State Area

Rain for Rent is a leading provider of temporary liquid handling
solutions including pumps, tanks, hoses, filtration and spill containment.
The Bakersfield, California-based company also specializes in disaster
recovery and emergency dewatering.
Engaged in an ongoing relationship with Elevation Marketing, Rain for Rent
leaned on the expertise of the full-service Elevation team to support ongoing
marketing initiatives from public relations to web development. Through the
relationship, Elevation had a deep understanding of Rain for Rent’s
market, business activities and objectives.
Constantly looking for opportunities to showcase the company’s work,
Rain for Rent struggled to turn the often-unexciting elements of liquid
handling into a newsworthy story. Elevation recognized the power real-time
marketing could hold for Rain for Rent, knowing that the action and energy
that occurs during a recovery project would resonate across a range of
marketing collateral and would make an enticing news story.
When Superstorm Sandy battered the Northeast U.S., Rain for Rent
teams and equipment were needed to help remove floodwaters and
re-establish infrastructure.

As Rain for Rent mobilized its
distributors and suppliers to reach
the devastated area within 48 hours,
Elevation knew this was the ideal
moment to bring Rain for Rent’s
story to life in a meaningful and
impactful way.

CHALLENGE

Activating a Crew to Capture
Footage of Recovery Work in
the Wake of a Superstorm
Elevation needed to bring Rain for Rent’s recovery work to life in a way that would
resonate on an emotional, human level. The challenge was finding an opportunity to
showcase the work in a powerful way in order to share the story behind Rain for Rent’s
impressive disaster recovery and emergency dewatering work.
Knowing the influence of video marketing, Elevation immediately identified the need to
capture real-time footage of the devastation left by Hurricane Sandy, and the dedication
of the Rain for Rent teams on the ground working to repair the damage. The video had
to be brief but engaging while also demonstrating the Company’s expertise in resolving
major crisis situations, its rapid response capabilities, and its commitment to excellence.
The Northeast region of America had been hit by the deadliest and most destructive hurricane
of the season, and in the hours following the storm – as Rain for Rent teams descended on
the tristate region – the storm-ravaged areas were still experiencing extreme conditions.
These conditions made it enormously difficult to not only find but activate a video crew to
the scene to capture footage in dangerous areas that were deemed unapproved or restricted.

STRATEGY

Develop
an Impactful
Video and
Public Relations
Campaign
Elevation immediately arranged and
coordinated on-site video gathering
and conducted numerous interviews
showcasing first-person accounts
of team members who organized
and executed response efforts.

To capture the scope of
Superstorm Sandy’s far-reaching
devastation, and to round out
footage gathered at the scene,
supplemental visuals were
obtained from public agencies
(such as the New Jersey National
Guard) and still photos from
Rain for Rent employees.
The rapid response effort of
Elevation resulted in a dynamic
and captivating three-minute
and 20-second video that was
delivered while Sandy was still
top-of-mind among current
and potential customers. The
video captured footage of the
astonishing level of destruction
the storm had on the affected
area, showcasing shots of
flooded streets and tunnels
while communicating the facts

ELEVATION LEVERAGED RAIN
FOR RENT’S NEWLY DESIGNED
WEBSITE and the Company’s YouTube
channel to host the content and developed a
comprehensive public relations campaign.

about the reach of the damage –
including data around the death
rate, power outages and extent
of financial damage incurred.
The video captured the
speed at which Rain for Rent
deployed over 500 pieces
of equipment and mobilized
emergency response teams
to tackle the challenge within
48 hours. Real-life accounts
from the team on the ground
brought the story to life as
viewers learned how the Rain
for Rent teams re-established
power across New York City and
immediately worked to protect
and dewater the surrounding
areas. Committed to reversing
the damage of Superstorm
Sandy, the teams worked in

dangerous conditions 24 hours
a day for six consecutive days.
Knowing that the video
needed a distribution platform,
Elevation leveraged Rain for
Rent’s newly designed website
and the Company’s YouTube
channel to host the content and
developed a comprehensive
public relations campaign
to widen the video’s reach.
With the wide reach of the
storm’s impact, the news cycle
was zeroed in on Sandy-related
stories, many of which told tales
of damage and devastation.
Elevation capitalized on the
hyper-focus surrounding the
storm and provided national,
local and industry media a
relevant, timely news item that
offered an uplifting and positive

story related to the hurricane.
Strategic and targeted outreach
placed Rain for Rent’s video
front and center, making
national headlines.
Beyond the media frenzy
generated through the rapidresponse public relations
campaign, Elevation identified
opportunities to extend the
life of the video and ensure it
offered business value beyond
the headlines. The footage
captured in the video, coupled
with the powerful interviews
with Rain for Rent employees,
gave a comprehensive look
at Rain for Rent’s disaster
recovery solutions – making the
video an engaging sales tool
for the business that could be
leveraged for years to come.

“To see the city in complete darkness, it’s surreal—you expect all the
bright lights and people running around. Each day we were doing
16-hour days, and every day took on a new meaning to actually be
working in the city itself and trying to get people back to doing their daily
business. The difficulty was to comprehend what was going on and it was
extremely difficult working in that kind of environment as well.”
— Ross Blair, National Sales Manager, Rain for Rent

DELIVERABLES

•

Video

•

PR coverage

BUSINESS WINS

An AwardWinning
Campaign
that Enhanced
Corporate
Credibility
and Made
National
Headlines

As a dramatic example
of real-time marketing,
the video enhanced
Rain for Rent’s corporate
credibility as a trusted
source for customers
in need of highly
coordinated, rapid
response to disaster
recovery and other
crisis situations.
The surrounding public
relations campaign
bolstered Rain for Rent’s
brand awareness,
frequently placing
the Company’s name
into the national news
cycle. The campaign
Elevation developed was
recognized by the wider
marketing community,
even being awarded
‘The Best PR Video’ by
the PR Daily Awards.

The video,
which features
prominently on
the Rain for Rent
website and

GARNERED
OVER 4,500
VIEWS, IS STILL
BEING USED AS
AN EFFECTIVE
SALES TOOL,
particularly with
municipalities
looking to
augment their
pre-emptive
disaster
relief plans.

ABOUT ELEVATION

Elevation Marketing is a full-service B2B marketing agency,
providing exceptional client experiences that result in more
business wins. We go beyond tactics to inspire experiences
that build brand believers. From a holistic perspective, we
focus on all aspects of operations and strategy to ensure
alignment between marketing and sales.
We have a strong command of inbound marketing, and
know how to effectively manage, deliver and retain buyers.
We offer full-cycle web development services for the
enterprise. We build bridges of communication, streamlining
the dissemination of information to targeted entities.

Whether its partner portals, online stores, web apps or
microsites, our custom digital solutions help you govern
personal data through its entire lifecycle for superior lead
generation and nurturing.
If you have a B2B product or service that solves real-world
problems, then you’ve done your job. We’ll do ours by
connecting you to the B2B decision makers that will
benefit from what you have to offer.
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